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With China’s rapid growth of economic and the continuous growth of 
disposable income, the concept of financial management and the intention of 
investment have been gradually strengthened，and personal finance services in China 
has received more and more attention, which means personal financial services of 
commercial bank has great potential for development．From the end of 2006 to 
present joint-stock banks and foreign banks have been gradually entering Ningbo，
competing very hard．How to learn from the experience of advanced international 
banks in the development of personal financial services，combined with the situation 
of Ningbo Branch of China Industrial Bank，finding the proper management methods 
and development modes for Ningbo Branch of China Industrial Bank to develop 
personal financial services in order to improve personal financial services 
competitiveness of Ningbo Branch of China Industrial Bank． 
This paper classified the concept of personal financial services，outlines the 
domestic and foreign scholars in the personal finance business, description the 
research results of domestic and foreign scholars in personal finance services．By 
comparing the status development of personal financial services of domestic and 
foreign commercial banks．Summarizing the gap of the development of personal 
financial services between the domestic and foreign commercial banks, and 
identified the advanced experience of the foreign commercial banks in the personal 
finance services, combined with the actual situation of personal finance services of 
Ningbo Branch of China Industrial Bank．We used SWOT analysis，and then 
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